
ENORMOUSLY  
AWESOME 
BRIEFING SHEET

MAKING YOU AND YOUR BUSINESS ENORMOUSLY AWESOME

TO MAKE THIS PROJECT 
THE BEST ONE EVER



THE PROBLEM
a brief description of what’s going wrong, what’s happening or what 
you’d like to achieve. eg. We need more sales or Product X is struggling 
in the market because no-one knows about it.

THE AUDIENCE
who are we talking to? Business to Business or Consumers? People in 
Birmingham or Scotland? Old or Young? Men or Women? Everyone?!
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THE USP
USP is your Unique Selling Point. what exactly is amazing and different 
about your product or service from everyone else’s? Are you more 
local, cheaper, faster, stronger, available in more colours, better 
looking? Anything that sets you apart in the eyes of a consumer 
differentiates you. There’s always something if you delve in far enough.

THE BUDGET
how much is there to promote you / your service / product?
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ARE THERE THINGS THAT MUST BE INCLUDED IN THE CAMPAIGN? DO THE 
DELIVERABLES HAVE TO INCLUDE A PRINTED LEAFLET OR MAYBE A WEB PAGE?

PROJECT GOALS
HOW WILL YOU DETERMINE IF THIS PROJECT IS A SUCCESS? WHAT ARE YOU 
EXPECTATIONS
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ADVANCED LEVEL

MANDATORY ITEMS


